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Overall, retail competition remains effective
for electricity markets in South East
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y oo [ITT and South Australia.
wll o — Electricity and gas retail competition is less
alec=e oM LLLL = effective in the Australian Capital Territory
AEA A 1 and effective competition is yet to emerge
T |]|]|]|] E in Tasmania and regional Queensland.
There is effective competition in retail gas
markets in New South Wales, Victoria and
South Australia.
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