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2M+ solar roofs

What’s in it for consumers ?
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Cost Price Index, Electricity Prices and Solar PV growth

Quarterly change since 2000 (index 100 = 2000)

CPI - Australia Index - Electricity price  Solar PV systems (RH axis)



0

1

2

3

4

5

6

7

8

9

 -

 10,000

 20,000

 30,000

 40,000

 50,000

 60,000

 70,000

 80,000

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

A
ve

ra
g

e 
in

ve
rt

er
 c

ap
ac

it
y 

(k
W

)

N
u

m
b

er
 o

f 
sy

st
em

s 
In

st
al

le
d

 p
er

 m
o

n
th

 
PV installations in Australia

Monthly Installations by inverter capacity 

 <2.5kW  2.5<4.5kW  4.5<6.5kW  6.5<9.5kW  9.5<14kW  14<25kW  25<=100kW average installation size (RHS)
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PV + Battery systems in Australia

Small residential and commercial customers

New systems with PV + Battery (RHS) proportion with storage (LHS)



Source: SAPN



3. Why do this work ?

- Put some stability into community concern and mistrust, with a change agenda ahead

- All customers ultimately pay

- Without consumer support, good ideas will struggle

- Equity could (will) become a public issue

Risks are: 

- inefficient delivery

- deliver the wrong thing at the wrong time in a period of short lived assets

- Damage community trust when a change agenda (tariff reform) is imminent



4. Research

- CSIRO / AEMO

- Reports on wholesale price impact (affects all consumers)

- Jeff Somerville & Laurie Buys from QUT

- Synthesis report from the UK (Cardiff Uni)

- Larissa Nichols & Peta Ashworth – engaging households towards the future grid (monash)

- Household surveys, Distributor consumer engagement

- ACCC 2018
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5 My chapter

- Look at the environment that led to the situation so far

- Distil 5 factors that influenced consumers through 2010- 15

- Examine the growth now, particularly in mid-scale

- Profile ‘what’s in it for the consumer (qualitative)

- Extrapolate – what’s In it for consumers ?





7 Looking Ahead

The role of retailers & aggregators

Connection requirements to include control for export –
acceptance ?

Trust – and the desire for grid independence

Commercial offering – business case, especially role of 
government incentives

Look at DER in 2 lenses (AER)
1 – provide the platform

2 – consider the market environment



mike@thecustomeradvocate.com.au

mailto:mike@thecustomeradvocate.com.au

